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MethodologyMethodology

CURBSIDE: Telephone interviews with 601 Alameda 
County residents, conducted October 30 – November 4, 
2007, with a margin of sampling error of +/- 4.0%

Comparisons to baseline survey of 804 County residents 
conducted In November 2002

FOOD WASTE: Telephone interviews with 603 residents of 
communities with food scrap recycling who have individual 
trash and recycling service, conducted November 6-12, 
2007, with a margin of sampling error of +/- 4.0%

Comparisons to baseline survey of 817 residents of 
Alameda, Castro Valley, Fremont and San Leandro 
conducted in May 2004
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Curbside RecyclingCurbside Recycling
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Key Findings on Curbside Recycling Key Findings on Curbside Recycling 

Over nine in ten local residents say they recycle, with most 
recycling the majority of a variety of recyclable materials in their 
homes.
Residents see recycling as easy and “the right thing to do.”
Residents of multi-family buildings recycle less than others, and 
see a number of obstacles to recycling, with one-third saying there 
is no on-site recycling in their building.
Three-quarters of residents remember seeing ads or messages 
urging them to recycle, and the vast majority (including residents 
of multi-family buildings) feel well-informed about their recycling 
options.
At the same time, almost half (42%) throw items away if they are
unsure whether they can be recycled.
Messages describing recyclables as a valuable resource that 
should not be wasted seem to hold broad appeal for Alameda 
County residents.
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More than nine out of tenMore than nine out of ten
residents say they recycle.residents say they recycle.

No
9%

Yes
91%

Q6. 

Do you recycle paper, bottles and cans in a recycling bin, or not? 
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77%

75%

70%

14%

9%

14%

19%

12%

11%

11%

2 %

79% 7%

0% 20% 40% 60% 80% 100%

Plastic and glass bottles

Newpaper

Cans

Mixed paper-mail, catalogs, and
                                       magazines

All of it Most of it Some/Little/None of it Don't Know

7-10. How much of the that you use in your home would you say that you put in the recycling bin:

Three out of four residents recycle Three out of four residents recycle 
allall of a variety of materials.of a variety of materials.

(Asked only of 91% who recycle)
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91%

83%

54%

9%

8%

11%

24%

24%

8%

21%

19%

1 %

1 %

9%

16%

18%

3 %

4%

21%

6%

1 %

63%

2 %

51%

38%

12%

1 %

1 %

0% 20% 40% 60% 80% 100%

Recycling is just the right thing to do.

Recycling cans, bottles and paper is very
                                                             easy.

Most of my friends and neighbors recycle.

I often throw away some items that I could
                                                          recycle.

I feel confused about which materials I can
                                           and can’t recycle.

Recycling is just not convenient for me most
                                                         of the time.

Strng. Agr. S.W. Agr. S.W. Disagr. Strng. Disagr. No/DK/NA

24a-f. Next, for each of the following statements please tell me if you strongly agree, somewhat agree, somewhat disagree or strongly disagree with the statement. 

Most residents see recycling as Most residents see recycling as 
easy and easy and ““the right thing to do.the right thing to do.””
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Demographic Profile Demographic Profile 
of Nonof Non--RecyclersRecyclers

Recycling is prevalent among all subgroups of the Alameda 
County population; at least 70% respondents in all major 
demographic and geographic subgroups say they recycle.
17% of residents of multi-unit buildings don’t recycle, 
compared to 4% of those in single-family homes.
Those with a high school education or less are twice as 
likely as other residents not to recycle.
26% of African-American residents report not recycling, a 
far higher rate than among other ethnic groups.
20% of residents over age 75 do not recycle, more than 
twice the rate of other age groups.
Lower-income residents and women are also somewhat 
less likely to say that they recycle.
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26%

20%

14%

11%

8%

4%

3%

6%

7%

0% 5% 10% 15% 20% 25% 30%

Don't have bins

Inconvenient/no time

Contractor/someone else does it for me

Recycle bottles/cans only

Take to recycling bin/station

Too hard to wheel cart to the curb

Building doesn’t have recycling

Sell recyclable items

Scavengers/trash pickers take recycling
Open-ended

Q11. 

Respondents who do not recycle Respondents who do not recycle 
offer a variety of reasons.offer a variety of reasons.

(Asked only of 9% who do not recycle)

Why don’t you recycle paper, bottles or cans? 
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65%

32%

3%

0% 20% 40% 60% 80%

Yes

No

Don't
Know

13. Does your building or complex provide residents with a way to recycle your bottles, cans and paper, or not? 
14. When you recycle bottles, cans, and paper, do you usually utilize the service offered in your building or complex, take your recycling to a drop-off center, take your 
recycling to a buy-back center, or something else, or do you not recycle?

About twoAbout two--thirds of multithirds of multi--family family 
residents have onresidents have on--site recycling, site recycling, 

and most use those facilities.and most use those facilities.
(Asked only of 26% with shared multi-family recycling service)

Have Recycling On-Site Recycling Facility Used

62%

18%

5%

10%

1%

4%

0% 20% 40% 60% 80%

    In-building or
complex service

Drop-off center

Buy-back center

Don’t recycle

Other/Combination

DK/NA/Refused
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61%

60%

13%

20%

24%

18%

2 %

2 %

0% 20% 40% 60% 80% 100%

Strng. Agr. S.W. Agr. S.W./Strng. Disagr. No/DK/NA

24g & h. Next, for each of the following statements please tell me if you strongly agree, somewhat agree, somewhat disagree or strongly disagree with the statement. 

MultiMulti--family residents feel family residents feel 
satisfied and wellsatisfied and well--informed informed 

about recycling options.about recycling options.

I am satisfied with the 
recycling system setup in 

my building or complex.

I have enough 
information about how to 
recycle in my building or 

complex.
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Profile of MultiProfile of Multi--Family Residents Family Residents 
With Recycling on SiteWith Recycling on Site

17% of all County residents

Two-thirds have a large wheeled bin, while one in five have 
a small plastic open-top bin and a similar number have a 
dumpster

87% say the garbage and recycling are in the same area

62% say the building pays for recycling, while 18% pay as 
part of their garbage bill and 11% pay another way

Since 2002, there have been modest increases in the 
proportions who say they have a large wheeled bin and 
recycling in the same area as garbage
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Yes 
41%

No 
59%

Have/Would Consider 

19. Have you ever requested or would you consider requesting that your building or complex provide a way for residents to recycle, or not?
20.  If your building or complex provided residents with a way to recycle bottles, cans and paper, how likely do you think you would be to use it?  

Most multiMost multi--family residents family residents 
withoutwithout recycling have not considered recycling have not considered 

asking for it, but would use it.asking for it, but would use it.
(Asked only of 8% of residents in multi-family buildings without recycling)

Requesting Recycling

24%

3%

18%

12%

43%

0%

0% 20% 40% 60% 80%

1

2

3

4

5

DON’T KNOW

Likelihood of Using It
Scale from 1-5, where 1 means you would be very unlikely

to use it and 5 means you would be very likely to use it. 

Total 
Likely
55%
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Put it in the 
garbage

42%

Put it in the 
recycling

24%

Try to find 
out whether 

it can be 
recycled

33%

OTHER
1%

Q21.

A plurality of residents throw A plurality of residents throw 
items away if they arenitems away if they aren’’t sure t sure 

they can be recycled.they can be recycled.
If you don’t know whether an item can be recycled, do you usually:
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71%

57%

55%

22%

22%

29%

32%

43%

10%

19%

23%

19%

21%

49%

28%

0% 20% 40% 60% 80% 100%

Much More Lik. S.W. More Lik. Less Lik./No Diff./DK/NA

25. I’m going to read you a list of things that might be done to encourage people to recycle more of their paper, cans and bottles.  Please tell me whether it would make you 
more likely to recycle your paper, cans and bottles.  

Financial incentives are most Financial incentives are most 
likely to increase recycling.likely to increase recycling.

Getting a discount on your garbage bills if the City 
meets recycling goals

Learning that recycling is one thing you can do to 
help reduce effects of global warming

Getting bins and other equipment that make it more 
convenient for you to recycle

Getting more information and education about 
recycling from your hauler or City

Getting smaller garbage bins and larger recycling bins

(Asked only of 52% of residents who do not recycle all their 
newspaper, mixed paper, bottle and cans.)
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40%

37%

26%

25%

22%

15%

7%

1%

24%

17%

19%

0% 10% 20% 30% 40% 50%

22. During the past 2 years, do you recall seeing or hearing any of the following types of information about recycling paper, cans and bottles? 

Most residents recall seeing Most residents recall seeing 
messages urging them to recycle.messages urging them to recycle.

Multiple 
responses 

accepted

Television advertisements

Mailers or bill inserts

Newspaper advertisements

Billboards

Radio advertisements

Ads on buses or bus shelters
Ads or information at public events 

like farmers market or festivals
Ads on BART or at BART stations

Ads in the phone book

Other

No/DK/NA
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36%

8%

6%

6%

6%

3%

3%

3%

3%

4%

5%

0% 10% 20% 30% 40% 50%

Open-ended

Recycle/Reminder/Encouragement To Recycle

Instructions/Dos and Don'ts/What Can & Cannot Be Recycled

Cleaner Areas/Keep America Clean

Good For Environment

Good For Planet/Earth/Global Warming

Containers/Using Proper Containers/Separating

Food Recycling Information/Green Waste

3 R's

Recycling Is Good/Helps Everyone

Bottle/Can Recycling

Recycle symbol/logo

23. To the best of your memory, what did the advertisements say?

Types of Messages RecalledTypes of Messages Recalled
(Asked only of 78% who recalled messages, top responses, responses grouped)
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85%

82%

82%

14%

13%

13%

76%

82%

13%

18%

5%

2 %

4%

6%

5%

0% 20% 40% 60% 80% 100%

Very Conv. S.W. Conv. Not Conv/Don't Bel./DK

26. Next, here are some statements encouraging Alameda County residents to recycle their paper, cans and bottles.  After hearing each statement, please tell me whether 
you find it very convincing, somewhat convincing, or not convincing as a reason to recycle more.  

A number of messages offer persuasive A number of messages offer persuasive 
reasons to increase recycling.reasons to increase recycling.

Paper, cans and bottles are a valuable resource, not trash. 
Instead of taking up space in the landfill, they can be re-

used to make new products.

We all have a shared responsibility to care for the health of 
our planet.  Recycling is a small step we all can take to help.

Recycling paper, cans and bottles is easy.  All you have to 
do is place them in your recycling bin.

When we recycle paper, cans and bottles, we help teach our 
children about the importance of reducing waste and 

protecting the environment.

Recycling paper, cans and bottles reduces the energy used 
to make new products, and it is one more small thing we 

can all do to fight global warming.
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Messages Among Messages Among 
Targeted SubgroupsTargeted Subgroups

Two messages stand out among those who do not currently 
recycle: that we have a shared responsibility to care for the 
planet (73% “very convincing”) and that recyclable 
materials are a valuable resource (71% “very convincing”).

Among those who throw materials away when they are 
unsure if they can be recycled, the “valuable resource”
message has a slight edge and the global warming 
message is clearly least persuasive.

Among those who do not have recycling in their multi-unit 
building, the two strongest messages focus on recyclables 
as a valuable resource (75% “very convincing”) and 
teaching children proper behavior (71% “very convincing”).
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47%

29%

17%

13%

11%

5%

4%

7%

4%

7%

8%

0% 10% 20% 30% 40% 50%

Garbage or recycling company

Internet or online

City

Newspaper

Friends or neighbors

Mail

TV/radio

The phone book

The StopWaste.org website

Other

DK/NA/Refused

38. Do you look for information from…

Most residents would turn to Most residents would turn to 
their garbage or recycling their garbage or recycling 

company if seeing information.company if seeing information.

Multiple responses accepted

Where do you look when you need information about recycling and waste disposal? 
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53%

53%

52%

42%

40%

39%

30%

22%

30%

33%

35%

34%

43%

46%

35%

31%

26%

27%

12%

25%

17%

25%

26%

24%

0% 20% 40% 60% 80% 100%

Def. Pay Attn. Maybe Def. Not Pay Attn./DK/NA

27. Next, I am going to read you a list of ways to present information about recycling to the public.  For each one I mention, please tell me whether you would definitely pay 
attention, maybe pay attention, or definitely not pay attention to information about recycling if it were presented to you in that way. 

Peers, TV ads or utility bill inserts Peers, TV ads or utility bill inserts 
are the best ways to reach people.are the best ways to reach people.

Information from a friend or neighbor

A television ad

An insert in your utility bill

A newsletter or publication mailed to your home

A billboard

A written brochure or pamphlet

A booth at a special event, such as a fair, festival or 
farmer’s market

A news article in your local newspaper
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38%

36%

36%

27%

25%

17%

15%

40%

32%

29%

28%

29%

23%

22% 63%

28%

36%

32%

36%

32%

60%

30%

45%

24%

46%

36%

35%

0% 20% 40% 60% 80% 100%

Def. Pay Attn. Maybe Def. Not Pay Attn./DK/NA

27. Next, I am going to read you a list of ways to present information about recycling to the public.  For each one I mention, please tell me whether you would definitely pay 
attention, maybe pay attention, or definitely not pay attention to information about recycling if it were presented to you in that way. 

ContinuedContinued

A radio ad

A colorful poster

An advertisement in the newspaper

An advertisement at the movie theater

Information from an elected official, like the mayor

A website

Information from a celebrity

Community classes

An advertisement in the phone book
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Impact of SchoolImpact of School--Based Programs Based Programs 
on Distributing Information on Distributing Information 

About RecyclingAbout Recycling

30% of County residents report having children who are 
enrolled in school, while another 8% have children who are 
not enrolled in school.

Nearly nine out of ten (88%) are enrolled in a public school.

Nearly nine out of ten (86%) have learned something about 
recycling in school.

Among all parents, a 52% majority say their kids have had a 
“major influence” on their family’s recycling habits, while 
an additional 28% say they have had at least a “minor 
influence.”
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Conclusions and Recommendations:Conclusions and Recommendations:
Curbside RecyclingCurbside Recycling

The population that does not use curbside recycling is 
small and relatively distinct; it includes more residents 
with low levels of education or income, older residents, 
and African-Americans.

Residents of multi-family buildings are another key 
target.

Making recycling convenient – rather than persuading 
residents of its importance – seems to be the main 
challenge.

School-based programs seem to be a promising 
method of outreach.
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